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Abstract 

Sensory methodology was used to examine the effect of fat aroma on the perception of fattiness and sweetness of 

milk. Four samples of milk (5% fat-5% sweet, 5% fat-10% sweet, 10% fat-5% sweet and 10% fat-10% sweet) were 

prepared by using sucrose for sweatiness and cream for fattiness. The samples prepared were presented to twelve 

trained panellists. Their response was recorded and analysed by using Compusense software. Significant 

difference (p<0.05) was found in sweet perception, whereas, no significant difference (p>0.05) was observed in 

fat perception. Descriptive analysis suggested that rating of sweetness intensity rose with the increase of both 

sucrose and fat concentration. In contrast, rating of fat content of milk was poorly linked to fat stimulus. It was 

concluded that fat aroma does effect on the perception of sweetness whereas, increasing concentration of sucrose 

levels masked the fattiness of milk. The finding suggests that sucrose disguises the sensory attribute of fat in milk 

and this phenomenon can assist to describe why sweet-high fat food products are usually regarded only as 

carbohydrate rich foods. These findings will help food industrialist to adjust the fat content of food products 

since this can effect on the taste perception. Moreover, the understanding about effect of fat on the sensory 

properties of milk will help in developing fat alternatives for addition to fat-free milk. 

*Corresponding Author: Sham Lal  shamlal@salu.edu.pk 

 

 

 

 

 

 

 

 

 

 

Journal of Biodiversity and Environmental Sciences (JBES) 
ISSN: 2220-6663 (Print) 2222-3045 (Online) 

Vol. 14, No. 6, p. 70-76, 2019 

http://www.innspub.net 

 

mailto:shamlal@salu.edu.pk


J. Bio. & Env. Sci. 2019 

 

71 | Lal et al. 

Introduction 

Sensory perception of foods starts from 

chemosensation, which includes the detection of 

tastants, odorants, and textural attributes of foods, 

followed by the integration of sensory signals by the 

brain. Sensory processes are initiated with the 

keeping of food in the mouth, dilution with saliva, 

oral perception of temperature and texture, and the 

binding of taste and flavour molecules to receptors in 

the oral and nasal cavities. Activated receptors then 

send a chemical signal via sensory nerves to the brain. 

Upon incorporation of sensory input, one becomes 

aware of the taste, aroma, and texture of foods (Fig. 1) 

(Chandrashekar et al., 2006; Engelen and Van der 

Bilt, 2008; Gierczynski et al., 2011). 

 

Milk is a complex mixture of carbohydrate (lactose), 

lipid (fat), protein (casein) and minerals, all dissolved 

or suspended in water as well as numerous volatile 

compounds (Jensen et al., 1991). For choice of milk, 

taste is a major determinant. However, sensory 

attributes for milk varies with the change in the 

constituents of milk especially carbohydrate and lipid 

content. Previously, various researchers have 

demonstrated the effect of different constituents of 

milk on the taste, perception, creaminess, sweetness 

and fattiness of milk. For example, Wham (2000), 

found that the majority of the respondents showed 

positive attributes (˃73%) towards the taste of milk, 

but no-one could distinguish between types of milk. 

Brewer et al., (1999), found that participants 

preferred whole milk rather than skimmed milk, and 

with increasing fat content the sensory score for 

perception and liking was also increased. Another 

study conducted by Richardson-Harman (2000), 

suggests that taste perception of milk depends upon 

its fat content and its aroma. It has been reported that 

not only the fat content in milk, but also its physical 

state (liquid or crystal form) also influences on the 

flavour and in turn on the perception of milk and 

dairy products (Drewnowski et al., 1990). Tuorila et 

al. (1993 & 1995), have reported the effect of fat levels 

and sweetener types on the perception of fattiness, 

sweetness and sourness in flavoured yogurts. 

Similarly, research conducted by Tuorila (1986), 

reveals that sensory properties of milk are influenced 

by the fat percentage in milk. Another study 

conducted by Francis et al. (2004), suggests the 

change in the perception of sweet taste with the fat 

content of milk. 

 

 

Fig. 1. Perception mechanism of sensory stimuli during food consumption (Modified from: Gierczynski et al., 2011). 

 
Since odours can attain taste-like properties, it is worth 

to evaluate whether odours can effect on the perception 

of real taste. This formed the basis for the current study, 

wherein effect of fat aroma on the perception of fattiness 

and sweetness of milk was evaluated to get the 

understanding of taste-aroma interactions. 

Material and methods 

Panellists  

Twelve panellists including students and teachers of 

London Metropolitan University, London 

participated in this study (Ages 23 to 64 years). Of 

those 8 were males and 4 were females.  
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Training of panellists 

Each panelist was trained on food taste, flavor, 

aroma, mouthfeel and texture attributes (although 

current study is focused on taste and aroma) using 

the previously tested spectrum method (Meilgaard et 

al., 2007). Panellists were also trained for another 

session of sensory properties evaluation as per 

method described by Drake et al., (2003) and 

Croissant et al., (2007). At the end of both sessions, 

all panellists had training experience of 50 hours. 

 

Preparation of milk samples 

Four milk samples were prepared, comprising two 

concentrations of fat and two concentrations of 

sucrose: 5% fat and 5% sucrose (low-fat, low-sweet 

milk), 5% fat and 10% sucrose (low-fat, high-sweet 

milk), 10% fat and 5% sucrose (high-fat, low-sweet 

milk) and 10% fat and 10% sucrose (high-fat, high-

sweet milk). For fattiness, dairy cream (50.5% fat) 

(Tesco) was mixed in skimmed milk (0.1% fat) 

(Tesco) and for sweetness, sucrose (Thermo 

scientific) was mixed in skimmed milk at the required 

concentrations. All the milk samples were prepared 15 

minutes prior to experimental session. For avoiding 

any light oxidation of milk samples, overhead lights 

were switched off.  

 

Evaluation of milk samples 

In the beginning of evaluation session, panellists were 

warm-up by presenting them two commercial 

samples of milk including skimmed and whole milk. 

All the panellists were suggested to expectorate the 

samples followed by rinsing with deionized water. 

Finally, panellists were suggested to use unsalted 

crackers to clean their palate. A two minute wait 

between samples was imposed to minimize carryover 

effects. For test samples, about 15 ml of each milk 

sample was presented to each of the 12 panellists in 

disposable black plastic glasses (100mL) with lids 

having 3-digit codes. Presentation order was balanced 

by randomizing the samples, so that each sample 

occurred an equal number of times at each position. 

The assessment of the samples took place under 

sensory laboratory conditions where each panellists 

sat in separate booth and had Personal System 

computer. The panellists were asked to take the whole 

sample into their mouth, swirl it about for 3 seconds 

and expectorate and panellists were asked to give 

their overall opinion about fattiness and sweetness of 

milk samples by moving computer mouse for 

selecting the score on vertical line scale of 0-10 

(Separate response for sweetness and fattiness) 

displayed on the computer screen. Where 0 meant no 

fattiness or no sweetness and 10 meant extremely 

strong fattiness or sweetness. Panellists were also 

presented with water in disposable plastic glasses and 

were suggested to take some water between testing 

four samples. In addition, a two minute wait between 

samples was imposed. The method followed in this 

study has been previously tested by other researchers 

(King et al., 2000 and Sundqvist et al., 2006). At the 

time of this experiment, the temperature of samples 

was 10ºC and room temperature was 15ºC.  

 

Statistical analysis of data 

Rating scores selected by each of the 12 participants 

for fattiness and sweetness of each sample of milk 

were analysed by using Compusense software. Results 

were expressed as mean ± standard deviation (S.D). 

Analysis of variance (ANOVA) was also performed to 

observe the significant difference (p˂0.05) among 

samples as perceived by panellists.  

 

Results and discussion 

The perception results recorded on line scale (0-10) 

were expressed into % values, where 0 on line scale 

was considered as 0% fattiness or sweetness and 10 

on line scale was considered as 100% fattiness or 

sweetness. The perception of sweetness increased 

with increasing sucrose concentration (p <0.05). The 

effect of sucrose on sweet perception was highly 

significant (p <0.05) since all the panellists generally 

percept the same level of sweetness in milk samples 

(Fig. 2). The perception of sweetness with increasing 

fat content also followed same trend (p <0.05) (Fig. 

2). These results align with previous study conducted 

by McCarthy et al., (2017). Their study demonstrated 

increase in sweet taste and sweet aromatic flavor with 

the increase in fat. In contrast with these results, Weit 

et al., (1993), sweetness of milk (containing sucralose 
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and aspartame as sweetener) decreased with increase 

in fat content, especially at lower sweetener 

concentrations. Whereas, study conducted by Li et al., 

(1997) suggested no effect on sweetness perception 

with differences in fat content. According to a neuro-

anatomical study, smell and taste are very different 

senses (Abdi, 2002), however, information coming 

from gustatory (taste) and olfactory (odour) systems 

are combined at a complex level of processing in the 

brain to produce a unique perception referred as 

flavour (Prescott, 1999). One of the consequences of 

interactions between taste and olfactory senses is that 

they produce long lasting changes so that the flavour’s 

elements are perceived (Stevenson et al., 1995). It has 

also been reported that taste like properties of smells 

resemble with the real taste equivalents in many ways 

and a tasty smell may be developed under laboratory 

conditions (Small and Prescott, 2005). 

 

 

Fig. 2. The perception of panellists for sweetness of milk. 

 

In contrast with sweet perception, the perception of 

fattiness did not increase consistently with increasing 

fat (P >0.05) (Fig. 3) and effect of fat on fattiness 

perception was also not significant (P >0.05). In this 

case panellists generally could not percept the same 

level of fattiness in milk samples. Similar results were 

obtained by Pangborn et al., (1984) their study 

panellists were presented milk containing varied 

amount of fat (0-4%) but panellists could not 

discriminate the differences among samples. 

Pangborn et al., (1984) concludes that visual add 

could help the panellists to discern the fat content in 

milk. However, results of current study for fat 

perception contrast with some studies (Phillips et al., 

1995; Francis et al., 2005). Greater differentiation in 

fat attribute was noted in the current study compared 

with previous work, perhaps due to less panel training 

or because panellists were not given reference 

samples to compare their perception. In addition, it is 

possible that perception of fattiness was masked with 

increasing concentration of sweetener (sucrose) as 

reported by Drewnowski and Schwartz (1990) and 

King et al., (2000). This could be because of sucrose 

and fat interaction or change in mouthfeel due to 

presence of sucrose in milk as it has been reported 

that perception of fat depends upon its texture and 

also the mouthfeel (Pangborn and Dunkley, 2001). 

More milk samples (Large sample size) with 

increased concentration of fat could have presented 

the relation of aroma of fat or fat content of milk with 

fat stimulus. In addition, temperature of samples in 

this study during evaluation (10ºC) could have 

effected on the perception of fattiness since previous 

study (Phillips, 1995) suggests that many of the 

volatile substances are better perceived at 

temperature higher than the refrigerator 

temperatures (4-10ºC). Some researchers have 

suggested that collecting the data from panellists at 

various time points for example, a) Introduction of 

sample in mouth, b) When the sample is swallowed, 

and c) after swallowing, can give more persistent fat 

perception values (Saint-Eve et al., 2006; Gierczynski 

et al., 2008; Gierczynski et al., 2011).  

 

 

Fig. 3. The perception of panellists for fattiness of milk. 

 

Although the results in this study demonstrate that 

fat can positively effect on the perception of sweetness 

of milk and sucrose can negatively effect on the 

perception of fattiness in milk, it is unknown that at 
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what extent the results obtained in this experiment 

for the perceived fattiness of milk by panellists can be 

extended to the general population.  

 

Nevertheless, the perception of fattiness obtained 

from large number of more experienced sensory 

panellists can provide a clear and detailed picture of 

human sensory perception of fattiness, since more 

trained panel can distinguish even small variation in 

fat content of milk. In future, for finding the effect of 

fat on fattiness one should also consider the panellists 

who typically drink non-fat milk because they will be 

better at discriminating varied fat percentages 

compared to the panellists who use higher fat milk.  

 

Conclusion 

The present experiment confirms that aroma of fat 

does effect on the perception of sweetness of milk 

whereas, presence of sucrose masked the perception 

of fattiness in milk because panellists who 

participated in this experiment could not judge the 

fattiness in milk.  

 
The finding that sucrose suppresses the sensory 

attribute of fat in milk may assist to describe why 

sweet high-fat food products especially milk are 

usually regarded as carbohydrate rich foods. In 

addition, findings of this study can also guide the food 

industrialist to develop dairy products that can fulfill 

the consumer’s requirement. Moreover, the 

understanding about effect of fat on the sensory 

properties of milk will help in developing fat 

alternatives for addition to fat-free milk. 

 
Acknowledgement 

The lead author is thankful to Shah Abdul Latif 

University, Khairpur, Sindh (Pakistan) and HEC-

Pakistan, for the award of an overseas scholarship to 

study at the University of London Metropolitan 

University, London, where this research work was done.  

 

References 

Abdi H. 2002. What can cognitive psychology and 

sensory evaluation learn from each other? Food 

Quality and Preference 13, 445-451. 

https://doi.org/10.1016/S0950-3293(02)00038-1 

Brewer JL, Blake AJ, Rankin SA, Douglass 

LW. 1999. Theory of reasoned action predicts milk 

consumption in women. Journal of the American 

Dietetic Association 99, 39-44. 

https://doi.org/10.1016/S0002-8223(99)00012-7 

 

Chandrashekar J, Hoon MA, Ryba NJP, Zuker 

CS. 2006. The receptors and cells for mammalian 

taste. Nature. 444, 288-294. 10.1038/nature05401· 

Source: PubMed. 

 

Croissant AE, Washburn SP, Dean LL, Drake 

MA. 2007. Chemical properties and consumer 

perception of fluid milk from conventional and 

pasture-based production systems. Journal of Dairy 

Science 90, 4942-4953. 

https://doi.org/10.3168 /jds.2007-0456 

 

Drake SL, Lopetcharat K, Drake MA. 2011. Salty 

taste in dairy foods: Can we reduce the salt? Journal 

of Dairy Science 94, 636-645.  

https://doi.org/10. 3168/jds.2010-3509 

 

Drewnowski A, Schwartz M. 1990. Invisible fats: 

sensory assessment of sugar/fat mixtures. Appetite 

14(3), 203-217. 

https://doi.org/10.1016/0195-6663 (90)90088-P 

 
Engelen L, Van der Bilt A. 2008. Oral physiology 

and texture perception of semisolids. Journal of 

Texture Studies 39, 83-113. 

 https://doi.org/10.1111/j. 1745-4603.2007.00132.x 

 
Francis LL, Chambers DH, Kong SH, Milliken 

GA, Jeon IJ, Schmidt KA. 2005. Serving 

temperature effects on milk flavor, milk aftertaste, 

and volatile compound quantification in nonfat and 

whole milk. Journal of Food Science 70, S413-S418. 

https://doi.org/10.1111/j.1365-2621.2005.tb11485.x 

 

Francis LL, Kong SH, Chambers DH, Jeon IJ. 

2004. Serving temperature effects on milk flavor, 

milk aftertaste, and volatile-compound quantification 

in nonfat and whole milk. Kansas Agricultural 

Experiment Station Research Reports. 2, 16-21. 

https://doi.org/10.4148/2378-5977.3176 

https://doi.org/10.1016/S0950-3293(02)00038-1
https://doi.org/10.1016/S0002-8223(99)00012-7
https://doi.org/10.3168%20/jds.2007-0456
https://doi.org/10.%203168/jds.2010-3509
https://doi.org/10.1016/0195-6663%20(90)90088-P
https://doi.org/10.1111/j.%201745-4603.2007.00132.x
https://doi.org/10.1111/j.1365-2621.2005.tb11485.x
https://doi.org/10.4148/2378-5977.3176


J. Bio. & Env. Sci. 2019 

 

75 | Lal et al. 

Gierczynski I, Guichard E, Laboure H. 2011. 

Aroma perception in dairy products: the roles of 

texture, aroma release and consumer physiology. A 

review. Flavour and fragrance journal 26(3), 141-152. 

https://doi.org/10.1002/ffj.2036 

 
Gierczynski I, Laboure H, Guichard E. 2008. In 

vivo aroma release of milk gels of different 

hardnesses: Inter-individual differences and their 

consequences on aroma perception. Journal of 

agricultural and food chemistry 56(5), 1697-1703. 

 
Jensen RG, Ferris AM, Lammi-Keefe CJ. 1991. 

The composition of milk fat. Journal of Dairy Science 

74, 3228-3243. 

https://doi.org/10.3168/jds.S0022-0302(91)78509-3 

 
King SC, Lawler PJ, Adams JK. 2000. Effect of 

aspartame and fat on sweetness perception in yogurt. 

Journal of food science 65(6), 1056-1059. 

https://doi.org/10.1111/j.1365-2621.2000.tb09417.x 

 
Li Z, Marshall R, Heymann H, Fernando L. 1997. 

Effect of milk fat content on flavor perception of vanilla 

ice cream. Journal of Dairy Science 80(12), 133-3141. 

https://doi.org/10.3168/jds.S0022-0302(97)76284-2 

 
McCarthy KS, Lopetcharat K, Drake MA. 2017. 

Milk fat threshold determination and the effect of 

milk fat content on consumer preference for fluid 

milk. Journal of dairy science 100(3), 1702-1711. 

https://doi.org/10.3168/jds.2016-11417 

 

Meilgaard M, Civille GV, Carr BT. 2007. 

Descriptive analysis techniques, Chapter 10 in 

Sensory Evaluation Techniques, 4th ed. CRC Press, 

Boca Raton FL. 

 

Pangborn RM, Dunkley WL. 2001. Sensory 

discrimination of fat and solids-not-fat in milk. Journal 

of Dairy Science 47, 719-726. 

https://doi.org/10.3168/ jds.S0022-0302(64)88752-X 

 

Pangborn RM, Giovanni ME. 1984. Dietary 

intake of sweet foods and of dairy fats and resultant 

gustatory responses to sugar in lemonade and to fat in 

milk. Appetite 5(4), 317-327. 

Phillips LG, McGiff ML, Barbano DM, Lawless 

HT. 1995. The influence of fat on the sensory properties, 

viscosity, and color, of lowfat milk. Journal of Dairy 

Science 78, 1258-1266.  

https://doi.org/10.3168/jds. S0022-0302(95)76746-7 

 

Prescott J. 1999. Flavour as a psychological 

construct: implications for perceiving and measuring 

the sensory qualities of foods, Food Quality and 

Preference 10, 349-356. 

https://doi.org/10.1016/ S0950-3293(98)00048-2 

 

Richardson-Harman NJ, Stevens R, Walker S, 

Gamble J, Miller M, Wong M, McPherson A. 

2000. Mapping consumer perceptions of creaminess 

and liking for liquid dairy products. Food Quality and 

Preference 11(3), 239-246.  

https://doi.org/10.1016/S0950-3293(99)00060-9 

 

Saint-Eve A, Martin N, Guillemin H, Sémon E, 

Guichard E, Souchon I. 2006. Flavored yogurt 

complex viscosity influences real-time aroma release 

in the mouth and sensory properties. Journal of 

Agricultural and Food Chemistry 54(20), 7794-7803. 

 

Small DM, Prescott J. 2005. Odor/taste 

integration and the perception of flavor. Experimental 

brain research 166(3-4), 345-357. 

 

Stevenson RJ, Prescott J, Boakes RA. 1995. The 

acquisition of taste properties by odors. Learning and 

Motivation 26(4), 433-455. 

https://doi.org/10.1016/ S0023-9690(05)80006-2 

 

Sundqvist NC, Stevenson RJ, Bishop IR. 2006. 

Can odours acquire fat-like properties? Appetite 

47(1), 91-99. https://doi.org/10.1016/j.appet.2006. 

  

Tuorila H, Sommardahl C, Hyvönen L, 

Leporanta K, Merimaa P. 1993. Sensory 

attributes and acceptance of sucrose and fat in 

strawberry yoghurts. International Journal of Food 

Science and Technology 28, 359-369. 

https://doi.org/10.1111/j.1365-2621.1993.tb01282.x 

https://doi.org/10.1002/ffj.2036
https://doi.org/10.3168/jds.S0022-0302(91)78509-3
https://doi.org/10.1111/j.1365-2621.2000.tb09417.x
https://doi.org/10.3168/jds.S0022-0302(97)76284-2
https://doi.org/10.3168/jds.2016-11417
https://doi.org/10.3168/%20jds.S0022-0302(64)88752-X
https://doi.org/10.3168/jds.%20S0022-0302(95)76746-7
https://doi.org/10.1016/%20S0950-3293(98)00048-2
https://doi.org/10.1016/S0950-3293(99)00060-9
https://doi.org/10.1016/S0023-9690(05)80006-2
https://doi.org/10.1016/j.appet.2006
https://doi.org/10.1111/j.1365-2621.1993.tb01282.x


J. Bio. & Env. Sci. 2019 

 

76 | Lal et al. 

Tuorila H, Sommardahl C, Hyvönen L, 

Leporanta K, Merimaa P. 1995. Does fat affect the 

timing of flavour perception? A case study with 

yoghurt. Food Quality and Preference 6(1), 55-58. 

https://doi.org/10.1016/0950-3293(94)P4213-P 

 

Tuorila H. 1986. Sensory profiles of milks and 

varying fat contents. Lebensmittel-Wissenschaft+ 

Technologie= Food science+ technology. 

Weit SG, Ketelse SM, Davis TR, Beyts PK. 1993. 

Fat concentration affects sweetness and sensory 

profiles of sucrose, sucralose, and aspartame. Journal 

of Food Science. 58, 599. 

https://doi.org/10.1111/j. 1365-2621.1993.tb04333.x 

 

Wham C. 2000. Changing New Zealanders' attitudes 

to milk (Doctoral dissertation).  

 

 

https://doi.org/10.1016/0950-3293(94)P4213-P
https://doi.org/10.1111/j.%201365-2621.1993.tb04333.x

